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11th National Consumer Values Survey (2011) and the impact of the disaster - 2 

Spirit of voluntarism on the rise nationwide, 

especially among youth 
Big rise in Sendai region, yet no change in attitudes in Kanto 

 

I&S BBDO has been annually conducting the National Consumer Values Survey since 

2001 and did this year in May, two months after the 3.11 Earthquake disaster.  

 

Here, we report on the results of the survey finding changes in the spirit of voluntarism 

since the disaster.  

 

The 2011 survey found the same level of cooperation among the public as any other year, 

even in the disaster-hit Sendai region, but after the disaster, there was a significant rise in 

those replying that they wish to contribute to the community by volunteering, a 10-point rise 

from 32% in 2010 to 42% in 2011 (national average proportion of those answering either 

“Agree” or “Somewhat agree”). Amid the rise in the national average score on this, no 

change has been seen for the Kanto region. By age group (national average), the scores of 

those 18-24 years old and 25-29 years old rose the most (from 29% to 38%).  

 

There was also a national average 4-point rise from 43% to 47% in those answering that 

they wish to contribute to the community from now on. However, there was a 3-point drop 

from 48% to 45% in the Kanto region, in stark contrast to the biggest-rising region, Sendai 

(from 41% to 55%).   

 

The Cabinet Office says that the number of volunteers is stagnating. It has also been 

pointed out that it was initially difficult for volunteers from other prefectures to take part. At 

the time, daily lives in the Kanto region had also been affected by the disaster, directly and 

indirectly. Interest in volunteering may have peaked in the Kanto region just after the 
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disaster struck, only to die down again by the time of the survey following Golden Week 

(around two months afterwards).  

 

The March 2011 disaster has likely had a big impact on the spirit of voluntarism among 

young people. While middle-aged and older age groups have hitherto been more 

interested in community contribution, it is now the community spirit and actions of young 

people that are the object of attention and hope going forward. 

 

Notes to Editor:  

I&S BBDO (http://www.isbbdo.co.jp), part of BBDO Worldwide, is one of Japan’s top-tier 

advertising and marketing services company.  The agency provides award-winning 

advertising and brand communications solutions to both global and local clients. I&S BBDO 

has extensive experience in the Japanese market and its work has been recognized with 

numerous awards, including the ‘ACC Grand Prize’, one of the most prestigious awards in 

Japan. 

 

BBDO’s mantra is “The Work. The Work. The Work.”   In 2011, BBDO was named 

Network of the Year at Cannes for the fifth year in a row, and is both the world's most 

awarded agency network according to The Gunn Report, and the most awarded global 

agency network in The Directory Big Won. 

 

 

For further details, please contact Aya Miyashita, PR Director of I&S BBDO at 

tel: 81-3-6221-8523  e-mail: aya.miyashita@bbdojapan.com 

 

 

  


