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～Vol.3 Report on Survey of People in their 20s About the Great East Japan Earthquake 

 
 Are men “soshoku” only for romance?! With job promotion and entrepreneurial desires,  

 the 20-somethings are surprisingly aggressive. They differ from middle-aged men in that they take a 
calm look at reality and steadily open up 

 the way to the future.  
 

 The digital native generation is becoming an on-demand generation that goes and gets information 
when they desire it. Desired information is useless unless one can get it now. Therefore, one will 
even watch an entire TV drama series on the Internet. 
 

 However, relying only on Internet information results in bias, so they incorporate “new information 
and developments in the world” through the mass media.  

 

Since the Great East Japan earthquake disaster, the people’s perceptions and actions have undergone 

considerable change. In May, I&S BBDO Japan (Headquarters: Chuo-ku, Tokyo; President & CEO: Kazutoyo Kato) 

launched the Nippon Rebirth Project “Nihon no Tane.” The project aims to sow new seeds of hope together with 

consumers and businesses who will cultivate Japan’s future from the standpoint of energizing economic activity.  

 

In this report, we introduce excerpts from an focus group interview (FGI) of university students and working people 

in their 20s, in order to probe more extensively the attitudes and actual conditions of people in their 20s, for whom 

marked changes in attitudes and behavior had been observed in the “Report on the Nationwide Survey to Gauge 

Attitudes in the Wake of the Great East Japan Earthquake” that was implemented in May, 

 

【 Survey Results】  

Regarding the future, they are aggressive, with desires for promotion and entrepreneurship. They also want to go 

overseas, and want freer ways of living and working. 

They are not dreaming blindly. Perhaps because they grew up in slow economic times, they are looking at 

themselves and the world around them objectively and have a sound way of living. 

 I want to shoot to be the best in something  

 Overall: 62.2％  Ages 18-24: 84.9%,  Ages 25-29: 79.7％  

 I want to live a life rich in change and different from other people 

 Overall: 29.4％  Ages 18-24: 53.7％,  Ages 25-29: 45.0％  



☆FGI comment excerpts 

 I think Japan is blessed. While there are stereotypical aspects, given the opportunity I want to try various things. I 

don’t plan to work at my current company forever. I’d like to even start my own company by myself. For that 

purpose, I need to work hard at my current job. (Male worker) 

 I got offered a job at the company I wanted to work for, but in the future I want to work under my own name. 

(Male student) 

 In the future I want to go overseas. I would like to work in a job without national borders. (Female student) 

 I write my visions for one year, three years, five years, and 10 years from now in my schedule book. Since I have 

clear goals, I sometimes reread them, and I think I am achieving them more or less. (Male worker)  

 I like the words “persistent” and “tireless.” I will never give up. I have been writing them in my datebook since I 

was in high school when I was studying for entrance exams. (Male student)  

 I am freethinking and positive. I want to always make sure that I am not tied down.(Female worker)  

 

As for romance, males (especially students) affirm that they are “soshoku” or “soshokukei” (herbivorous, or interested in 

traditionally female pursuits), and deny that they are “nikushoku” or “nikushokukei”(carnivorous, or more traditionally 

masculine). There are various types out there. Even among the soshokus, there are herbivorous “nikumaki danshi” 

(“wrapped in meat,” meaning those who look from the outside like “nikushoku” but are actually “soshoku” inside), as 

well as “rolled cabbage” (those who at first look “soshoku” but are “nikushoku” inside).  

Therefore, it seems that women need to go out hunting (or just set a little trap for seduction). 

 

Both males and females are concerned about the scarcity of romance in their lives. 

 Are you “soshokukei?” 

 Students: Yes 100%  Workers: YES 25%             ※# of males in FGI: 8 

 

☆FGI comment excerpts 

 I highly desire career advancement and I don’t go hungrily after the girls. I have never been to a gokon (dating 

party). I think girls are good at making a person share his inner thoughts. (Male student)   

 I am often told that I am a classic example of soshokukei. This is because I say that I want a girlfriend but I don’t 

act. I participate in gymnastics and have a sculptured face so I look wild but, inside I am soshoku (I suppose I am 

a “nikumaki danshi.”  I like strong women, because they make up their minds firmly. (Male worker)  

 I think there are a lot of soshokukei. Yesterday I went to a gokon, and although they were talking, at the end they 

were wishy-washy and didn’t ask for anyone’s contact information. I thought they should have asked even if they 

weren’t interested. (Female worker)  

 My romance share is about 8%. I think girls are actually waiting. They want to get married someday. And they like 

children. (Male student who has had a girlfriend for three months) 

 I think once a person gets married and their situation changes he or she also changes as a person. We are living 

in such an age now. If someone made a meal for me, I would wash the dishes. (Male worker) 

 Until marriage, I’ll work like a horse, and then I guess it would be okay to quit. (Female student) 

 One should get married early, because I think a person with a stable romantic life can concentrate on work. Just 

working in itself would not be possible. I don’t want to have to choose between the two. I am neither 

marriage-oriented nor single-oriented. (Female worker) 

 



The 20-somethings of the digital native generation are becoming members of the “on-demand generation,” wanting to 

get desired information when they want it.  

However, when limited to Internet information that they acquire from the growing social networks like Facebook and 

Twitter that customize information to personal taste, the scope of information is narrow. Therefore, they are also aware 

of and making use of mass media. They understand the characteristics of social media and mass media, distinguish 

between the two, and sift through the information and take out what they want. 
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 Media felt to be necessary after earthquake disaster 

 Overall: 1st NHK, 2nd Radio, 3rd Internet news sites, 4th Commercial TV news, 5th Twitter 

 Ages 18-24: 1st NHK, 2nd Radio, 3rd Internet news sites, 4th Twitter, 5th Commercial TV news 

 Ages 25-29: 1st NHK, 2nd Radio, 3rd Internet news sites, 4th Commercial TV news, 5th Twitter 

 

☆FGI comment excerpts 

 I am not at home at definite hours, so I don’t watch TV dramas. If I want to see one, I watch it on YouTube. I want 

to watch a drama series from start to finish. (Female student) 

 My TV is always on, but I don’t buy the TV guide anymore, so I don’t seriously watch. (Male student)  

 NHK really impressed me. They responded quickly and made calm judgments. Although I want information in real 

time and newspapers are late because they come out a half-day later, you can leisurely read the articles and look 

at the photographs, so they are easy to understand. (Male worker)  

 It was nice to have business magazines that had things of interest to me. I made some new discoveries and that 

was interesting, because I usually don’t read them. (Male student) 

 I use Twitter pragmatically. I’m open to about 300. Facebook allows me to connect with people overseas, which is 

good. I get notified when photographs get uploaded, which saves trouble. I have met about 150 of my Facebook 

friends. I don’t want my photos seen by someone I don’t know. I set them to be viewable by friends only. (Female 

student) 

 I think that I am skewed toward Amazon, etc. I think my computer may be shaping me. I wonder whether 

continuing this way will be okay or not. Even though I’d be able to meet people if I went to bookstores, I am lonely 

because I don’t have that kind of curiosity or moments in which I can reinvent myself. (Female student) 
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【Survey overview】 

1.Report on nationwide survey to gauge attitudes in the wake of the Great East Japan Earthquake 

�Method: Online survey  

�Survey subjects: Individual men and women aged from 18-69. A total of 2,500. （265 aged 18-24, 222 aged 25-29） 

�Survey areas: Seven areas nationwide (Hokkaido, Sendai, Tokyo Metropolitan Area, Chukyo Area, Hanshin Area, Chugoku Region, and Kita-kyushu Area)  

�Survey period: May 13 to 16, 2011 

2.Survey on attitudes of people in their 20s in the wake of the Great East Japan Earthquake 

�Method:FGI 

�Survey subjects: 16 men and women in their 20s (four male university students, four female university students, four male workers, four female workers) 

�Survey area: Tokyo Metropolitan Area 

�Survey period: July 8 to 31, 2011 

 

In addition, we have received comments on “Today’s Youth” and “The Future of Society” by interviewing Kaoru Endo, 

who has spent years on the faculty of Gakushuin University. For more details about the survey and the interview, see the 

report at http://www.nihonnotane.com/ 

 

 

The project team will continue to conduct surveys and research, and respond to inquiries about your business 

communication activities. Please contact us for details 

 

For further details on the project, please visit www.nihonnotane.com . 

 

End 


